
NORTHERN DEVELOPMENT INITIATIVE TRUST 

MARKETING INITIATIVES FUNDING APPLICATION  
 

 
Northern Development Initiative Trust 
301 – 1268 Fifth Avenue, Prince George, B.C.   V2L 3L2 
Tel: 250-561-2525 
Fax: 250-561-2563 
Email: info@northerndevelopment.bc.ca  
Website: www.northerndevelopment.bc.ca   
 
 

Adobe Reader 8.0+ is required to complete this application form. 
If you are using an earlier version, you will not be able to save any information you enter into the form. 
Adobe Reader is a free download available at: http://www.adobe.com/products/acrobat/readstep2.html  

 
  Please ensure documents are downloaded and saved to your computer desktop prior to entering any information. 
If opened and completed within your internet browser, any information entered will not be saved. 
 
1. Project Name 

 
Provide a name for the project that is proposed in this funding application: 

      

 
2. Applicant Profile 

 
Applicant organization (legal name): Non-profit society registration no. (if applicable): 

            

Mailing address: Telephone: 

       

Email: Website (URL): 

            

 

3. Primary Contact Information 

 
Primary contact (for this application): Position/title: 

            

Complete the following if different from applicant organization contact information: 

Mailing address: Email: Telephone: 

             

mailto:info@northerndevelopment.bc.ca
http://www.northerndevelopment.bc.ca/
http://www.adobe.com/products/acrobat/readstep2.html
http://www.adobe.com/products/acrobat/readstep2.html
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4. Resolution of Support 

 

 Applicants are responsible for securing a resolution outlining support for the Northern Development funding request from a 
municipality or regional district. The applicant must provide a copy of the resolution of support to Northern Development before an 
application can be considered for funding.  
 Sample Resolution: THAT, the (insert local government name) supports the application to Northern Development Initiative Trust 
from the (insert applicant organization name) for a grant of up to $(insert amount) for the (insert project name) from the (insert 
regional development account name). 

5. Project Overview 

 
Identify the project’s primary investment area: 

     Agriculture 

     Economic Development 

     Energy 

     Forestry 

     Mining 

     Olympic Opportunities 

     Pine Beetle Recovery 

     Small Business 

     Tourism 

     Transportation 

 Northern Development project investments must fall within the ten investment areas above as identified in the Northern 
Development Initiative Trust Act. 

Provide a description of the project: 
 Clearly define how the project is distinct and separate from any regular/annual marketing initiatives. 

      

 

 

 

 

 

 

 

 

Identify the municipality or regional district that is providing a resolution of support for this funding application: 

      

The resolution of support is: 

 Attached. 

 Not yet secured. The scheduled council meeting date is:       
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Explain the rationale for the project: 
 Focus on community or regional needs with regards to economic development that the proposed project will address specific to the primary investment area. 

      

 

 
 

 

 

 

 

 
 

 

 
6. Key Deliverables 

 The following will be reported on by the applicant organization approximately one year after completion of the project. 

Outline the projected economic benefits to the local and/or regional economy: 

      

 

 

 

Outline the specific outcomes of the project that will be measured to determine its effectiveness: 
 The following are some examples of measurable outcomes: page views, foot traffic, revenues, or visitors to a site.    
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7. Project Milestones 
 

 

Stage of project: Scheduled date: 
(dd-mmm-yyyy) 

1) Project start date       

2)             

3)              

4)              

5)              

6)              

7)              

8) Project completion date       

 Complete the above, however if you wish to provide a more detailed project schedule, please attach separately to this application. 
 

8. Project Budget 

 Quotes must outline the proposed scope of work, the vendor and all pre-tax costs. 

Expense item: Amount ($): Vendor: Verification: 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

      $              Quote(s) attached 

TOTAL PROJECT BUDGET: $         

 Complete the above, however if you wish to provide a more detailed project budget, please attach separately to this application. 
 Please refer to the Marketing Initiatives Application Guide for eligible and ineligible costs. 

http://www.northerndevelopment.bc.ca/funding-programs/community-development/marketing-initiatives/
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9. Funding Request

The following funding is requested from Northern Development: 

Funding type: Amount ($): 

Grant $ Maximum allowable grant is $20,000 per marketing project.

10. Other Funding Sources

Funding source: 
 Do not use acronyms.

Amount ($): Identify funding 
terms: 

Identify funding confirmation: 

     Applicant contribution      Confirmation letter attached 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

$      Grant        Loan 

     Other: 

     Approval letter attached 

     Date approval expected: 

TOTAL OTHER FUNDING: $ TOTAL PROJECT FUNDING: 
(Northern Development + Other Sources)

$ 

 Northern Development must receive copies of letters of approval for all other funding sources. Please attach all letters of approval
received to date with this application. If there are more than eight other funding sources, attach a complete list separately.

$ 
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11. Leveraging 

 
Northern Development’s funding leverage for the project:  

The funding request as a percentage of total project funding is:       % 

 Leverage % = (Northern Development funding request) ÷ (Total project funding) 

 Northern Development provides funding up to a maximum of 50% of an eligible project budget.  

 
12. Attachments 

List all documents attached to this application: 

Document name: 

        1) Required: Local government resolution 

        2) Required: Detailed quotes (as outlined in section 8. Project Budget) 

        3) Required (if applicable): Funding approval letters (as outlined in section 10. Other Funding Sources) 

        4) Required (if applicable): Society incorporation document (not applicable for local governments or First Nations) 

5)       

6)       

7)       

8)       

9)       

10)       
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13. Authorization 

 
I have read and understand the Marketing Initiatives Application Guide including the eligible and ineligible costs. 

I confirm that the information in this application is accurate and complete, and that the project proposal, 
including plans and budgets, is fairly presented.  

I agree that once funding is approved, any change to the project proposal will require prior approval of Northern 
Development Initiative Trust (Northern Development).  

I also agree to submit reporting materials as required by Northern Development, and where required, financial 
accounting for evaluation of the activity funded by Northern Development.  

I understand that the information provided in this application may be accessible under the Freedom of 
Information (FOI) Act.  

I agree to publicly acknowledge funding and assistance by Northern Development. 

I authorize Northern Development to make enquiries, collect and share information with such persons, firms, 
corporations, federal and provincial government agencies/departments and non-profit organizations, as 
Northern Development deems necessary for decision, administration, and monitoring purposes for this project. 

I agree that information provided in this application may be shared with the appropriate regional advisory 
committee(s), board of directors, Northern Development staff, and consultants. 
 

Name (organization signing authority):    
 Please type name. Position/title: Date: 

             

 
14. Submitting Your Application 

 
Completed funding applications (with all required attachments) should be provided electronically to Northern 
Development by email. Please do not scan this form (if possible). 
 

Email:  info@northerndevelopment.bc.ca 
 

http://www.northerndevelopment.bc.ca/funding-programs/community-development/marketing-initiatives/
mailto:info@northerndevelopment.bc.ca

	Provide a name project name: BC Farmers' Market Trail: Northern BC
	NonProfit Society Registration No if applicable: S-42371
	Mailing Address: 203-2642 Main Street
Vancouver, BC  V5T 3E6
	Telephone: 604.734.9797
	Email: info@bcfarmersmarket.org
	Website URL: bcfarmersmarket.org
	Primary Contact for this application: Heather O'Hara
	Position  Title: Executive Director
	Mailing Address (Primary Contact): 203 - 2642 Main Street
Vancouver, BC  V5T 3E6
	Email (Primary Contact): heather.ohara@bcfarmersmarket.org
	Telephone (Primary Contact): 604.734.9797
	Municipality or RD Providing Resolution: In progress, the BCAFM will work with the Cariboo Regional District. Resolution to be forwarded at a later date.
	Resolution of Support: NAtt
	Scheduled Resolution Date: In process, tentative meeting date June 22, 2018.
	Select Primary Investment Area: Yes
	Provide a description of the project: The new BC Farmers' Market Trail leverages the provincial scope and reputation of the BC Association of Farmers’ sector association and its 145+ farmers’ market members, representing all regions of BC where our market members currently operate. The initial launch of the new BC Farmers' Market Trail will be in June 2018 with a regional focus on the Kootenays Rockies region to start. With support from NDIT, Destination BC and additional funders we aim to expand the project and related micro-site to include the Northern BC regional farmers' markets in 2019 (all 4 NDIT operating regions representing approx 20 BCAFM member farmers' markets Lytton to Fort St. James and Prince George to Terrace). In subsequent years, pending additional resources and interest, the remaining regions will be incorporated and celebrated including: Vancouver Island & Gulf Islands,Thompson Okanagan, Sea to Sky, Sunshine Coast, Fraser Valley, Metro Vancouver and City of Vancouver. In the interim for 2018, all farmers’ markets in other regions will still be included as a general listing in the BC Farmers’ Market Trail marketing and campaign assets, which will serve as the definitive 'go to' farmers’ market finder in BC. 

The new BC Farmers’ Market Trail will promote and bundle the rich farmers’ market experience in each community and featured region including Northern BC, showcasing and celebrating Northern BC farmers and farms, food, beverages (including craft beer, spirits and wine) and value add prepared foods found at each regional community farmers’ market. The BC Farmers’ Market Trail will be a cornerstone, a catalyst and serve as a hub for agri-tourism and culinary destination tourism in Northern BC, celebrating the diverse people who quite literally ‘Grow, Make, Bake BC’ on the ground in every corner of the province. More and more, BC is increasingly recognized for its unique and diverse farming mix and food among local tourists and foodies alike, in addition to visitors from outside BC. A vast network of existing BC farmers’ markets are established tourism assets, and this application will leverage the investment of applicant funders to realize greater integration, regional collaboration and stronger marketing promotional resources of farmers’ markets to strengthen the culinary tourism experience across Northern BC while sustaining farm and agri-food businesses. The creation and launch of the new BC Farmers’ Market Trail is a critical force in building a powerful marketing network. The opportunity to maximize the potential of BC farmers’ markets in the North as BC agri-tourism destinations has arrived!

	Explain the rationale for the project: As the farmers’ market sector has evolved, BCAFM and its members across Northern BC, more than ever are interested in greater regional collaboration among individual farmers’ markets to develop the sector and increase shoppers and visitors, locals and tourists alike. With increased resources and capacity, we recognize the power of closer integration, collaboration, and more cohesive branding and bundling marketing activities to better tell the story of each farmers’ market, farmers and food at the local and regional level to attract more shoppers and visitors, both local and tourists, and to increase sales at farmers’ markets and generate economic activity in the adjacent communities. The creation of the BC Farmers’ Market Trail and associated marketing promotions materials and assets profiling each region, including Northern BC supported by this specific application, will be a critical and practical organizing tool to realize this vision. BC Farmers’ Markets and the agri-food businesses they support in communities and Northern BC are tourism destinations. The key objectives of the BC Farmers’ Market Trail project are:

1. To increase direct sales revenue generated at farmers’ markets, specifically sales at agri-food businesses selling at farmers’ markets and increase tourism revenue in the 20 Northern BC communities in which our farmers’ markets operate. Specifically, to increase overnight stays and length of stays by promoting farmers’ markets as additional tourist destinations, encouraging tourists to stay longer as well as visiting adjacent communities.
2. To increase the number of local and tourist shoppers to farmers’ markets in Northern BC.
3. To elevate the brand equity of BC Farmers’ Markets along with the 1,000s of small scale farmers, food and beverage agri-food businesses who sell at farmers’ markets to local, regional, provincial (BC) and adjacent areas (AB, WA) and elsewhere to positively impact provincial tourism.

Farmers’ markets provide an authentic experience, an authentic destination where farmers, family members or others directly involved in growing and preparing food in Northern BC are present at farmers’ markets to share knowledge and experiences with tourists and consumers. Farmers’ markets provide rich community gathering places for farm and food along with local music, arts and artisans where tourists can fully experience each community and the Northern BC region.

	Outline the economic benefits to the local or regional economy: 1. A key project impact and outcome of the BC Farmers’ Market Trail in Northern BC is to increase a) direct sales revenue b) tourism revenue and c) number of shoppers/tourists at member farmers’ markets in each Northern BC community. We will aim to track this information at 6 of our Northern BC member farmers’ markets and in collaboration with tourism partners in the participating regions.
2. Northern BC is home to 100s of incredibly diverse farms of all shapes and sizes and a vast network of approximately 20 member member farmers’ markets of all shapes and sizes. Northern BC is uniquely positioned to amplify its global reputation as a culinary tourism destination and as the place to visit some of the best farmers’ markets in the world.
3. Farmers’ markets deepen tourist engagement, pushing travellers to see, feel and 'taste' the Northern region and BC overall creating multiplier economic benefits to the local and regional Northern BC economy.


	Outline the specific outcomes of the project that will be measured to determine its effectiveness: Northern BC Region:   1. Farmers’ Market Attendance: (comparison of farmers market attendance 2018 to 2019)
2. Farmers’ Market Sales: (comparison of vendor sales 2018 to 2019)
3. Tourist Participation: (tourist attendance at selected farmers’ markets; overnight and length of stays)
4. Paid Search /Search Engine Marketing: (impressions; click through rate)
5. Paid Social Media: (reach and engagement on Facebook)
6. Social Media: (# of followers; hashtag amplification)
7. Brochures (# of brochures distributed; # of outlets distributed to)
8; Northern BC microsite landing page (# of sessions and google analytics)
9. Travel Media Relations (# media clippings received (newspaper, TV, radio, magazine and blogs)







	1 date: 01-Apr-2019
	stage 2: 
	2 date: 
	stage 3: 
	3 date: 
	stage 4: 
	4 date: 
	stage 5: 
	5 date: 
	stage 6: 
	6 date: 
	stage 7: 
	7 date: 
	8 date: 31-Mar-2020
	Expense1: Print Advertising 
	Budget Amt1: 2000
	Vendor1: The Number
	Quotes checkbox 1: Off
	Expense2: Digital Advertising (Paid Search, Paid Social Media, Image/Video Display)
	Budget Amt2: 5000
	Vendor2: The Number
	Quotes checkbox 2: Off
	Expense3: Social Media Content & Coordination
	Budget Amt3: 15000
	Vendor3: The Number
	Quotes checkbox 3: Off
	Expense4: Brochures 
	Budget Amt4: 4000
	Vendor4: The Number
	Quotes checkbox 4: Off
	Expense5: Written Content & Photography
	Budget Amt5: 12680
	Vendor5: The Number
	Quotes checkbox 5: Off
	Expense6: Microsite Development 
	Budget Amt6: 4000
	Vendor6: The Number
	Quotes checkbox 6: Off
	Expense7: Travel Media Relations
	Budget Amt7: 2000
	Vendor7: The Number
	Quotes checkbox 7: Off
	Expense8: Marketing Coordination
	Budget Amt8: 6120
	Vendor8: The Number
	Quotes checkbox 8: Off
	Total Project Budget: 50800
	Applicant Organization Legal Name: BC Association of Farmers' Markets (BCAFM)
	FundingAmt1: 800
	Applicant confirmation letter: Off
	FundingSource2: Destination BC 
(pending November 2018 application)
	FundingAmt2: 20000
	FundingType2: Yes
	funding type2: 
	FundingConf2: Yes
	approval date2: Jan 2019
	FundingSource3: Northern BC DMO
(pending)
	FundingAmt3: 10000
	FundingType3: Yes
	funding type3: Budget Alloctn
	FundingConf3: Off
	approval date3: 
	FundingSource4: BC Association of Farmers' Markets 
(IN KIND: $20K)
	FundingAmt4: 
	FundingType4: Off
	funding type4: 
	FundingConf4: Off
	approval date4: 
	FundingSource5: 
	FundingAmt5: 
	FundingType5: Off
	funding type5: 
	FundingConf5: Off
	approval date5: 
	FundingSource6: 
	FundingAmt6: 
	FundingType6: Off
	funding type6: 
	FundingConf6: Off
	approval date6: 
	FundingSource7: 
	FundingAmt7: 
	FundingType7: Off
	funding type7: 
	FundingConf7: Off
	approval date7: 
	FundingSource8: 
	FundingAmt8: 
	FundingType8: Off
	funding type8: 
	FundingConf8: Off
	approval date8: 
	Total Other Funding: 30800
	TotalFunding: 50800
	Attachments checkbox 1: Off
	Attachments checkbox 2: Off
	Attachments checkbox 3: Off
	Attachments checkbox 4: Yes
	Attach05: NOTE: The required documents accompanying this application are in progress and will be sent at a later date.
	Attach06: 
	Attach07: 
	Attach08: 
	Attach09: 
	Attach10: 
	Authorization checkbox 1: Yes
	Authorization checkbox 2: Yes
	Authorization checkbox 3: Yes
	Authorization checkbox 4: Yes
	Authorization checkbox 5: Yes
	Authorization checkbox 6: Yes
	Authorization checkbox 7: Yes
	Authorization checkbox 8: Yes
	Signing Name: Heather O'Hara
	Signing Title: Executive Director
	Signing Date: May 9, 2018
	GrantRequest: 20000
	RequestNote: 
	Leverage: 39.37007874015748
	LeverageNote: 


