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WHAT IS 
MRDT? 
Accommodation tax or 
MRDT funds are used to 
implement marketing 
strategy, invest and 
leverage funds on behalf 
of stakeholders through 
programming and projects, 
enhance tourism assets, 
and increase overall 
regional visitation and 
thus, revenue.  
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MARKETING 
COMMITTEE 
Committee representatives 
are nominated by tourism 
industry MRDT collectors. 

The Committee also 
includes a member of the 
Association BOD and CEO.  
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CCCTMA 

STAFF 
The CCCTMA has been 
mandated to market the 
CCC region at local, 
national, and international 
levels while engaging with 
stakeholders. 

CCCTMA staff provide 
admin and strategic 
support to both the 
Marketing Committee and 
CEO.  
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Marketing & 
Brand 
Campaign 
2018-19 
• Increase 

awareness  

• Stimulate 

growth within 

industry 

• Convert interest 

to bookings and 

sales 

 

Includes paid 

social media, 

Global TV spots, 

and sales 

promotions. 



Shifting Marketing 
Landscape 
Content creation and sharing by 
the public drives destination brand 
and experiences.  

Video is now the most important 
tool for destination marketing and 
story-telling. 

Organizations are seeing more 
success through partnerships that 
leverage their resources.  

DMOs need to become thought 
and strategy leaders in developing 
local experiences. 
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2019 Marketing Priorities 
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Destination Development Program 
The Destination Development program is a road map of strategies to help 
grow tourism within the region. 

 

 











Regional Destination Development Program 
 
 

The Cariboo Chilcotin Coast Regional Destination Development Strategy (RDDS) 
plays an important role in integrating three planning area strategies from the 
Cariboo Chilcotin Coast into one overarching document 
 





We need your help! 

 



Film Office update 

The CCCTA engaged MNP to 
develop a five-year film 
office strategy for the 
region in order to guide 
investment that supports 
the creative industries and 
related economic growth.  

 

 



Marketing Update  
Gold Rush Trail 

• Video & Content Creation 

• Travel Media  

• Website Redesign with blog & 
consumer newsletters 

• Paid Social Media & Digital 
Advertising 

• Co-operative  Advertising & 
Consumer Shows 

• Photo Campaign and Contest 

• New 2019/2020 Travel Guide 
 

Want to partner or are interested in 
participating in Gold Rush Trail marketing 
initiatives?  

Get in touch with Kristi Denby! 

info@goldrushtrail.ca  

 
Stay connected, sign up for our industry newsletters 

mailto:info@goldrushtrail.ca




To register please contact Mareike 
at 250.392.2226 or email 

mareike@landwithoutlimits.com 



Emergency Management 



Tourism Week 
May 26 – June 2, 2019 

 


